CINCINNATI, OH, Metro -9 P18+ Profiles of HUBBARD RADIO Listeners!

Brand New Data as of August 31, 2026!
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And, Yes! You ARE Smart Enough to Read a /# Robinhood Legend. So get ready to Learn!
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Hubbard:

media that connects

36.2% or 647,040 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Typical Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 49.4 years old (1.9% older
than average) and have a $106,030 (3.4% lower than average) annual household income.
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14.% or 250,167 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.
Typical Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 47.5 years old (2.1% younger
than average) and have a $121,632 (10.8% higher than average) annual household income.
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Radio Stations: WKRQ-FM
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13.2% or 235,508 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Typical Adults 18 or older who Listened to WREW-FM in the past 7 days are 48.1 years old (.9% younger
than average) and have a $96,685 (11.9% lower than average) annual household income.
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Radio Stations: WREW-FM
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13.6% or 243,178 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
Bllos.| Typical Adults 18 or older who Listened to WUBE-FM in the past 7 days are 51.2 years old (5.5% older than

CINCINNATI'S NEW COUNTRY! average) and have a $105,545 (3.8% lower than average) annual household income.
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Radio Stations: WUBE-FM
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Radio Stations: WYGY-FM

5.7% or 101,680 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Typical Adults 18 or older who Listened to WYGY-FM in the past 7 days are 52.6 years old (8.4% older than
average) and have a $115,127 (4.9% higher than average) annual household income.
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Adults

Hubbard:

media that connects

36.2% or 647,040 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.

18 or older who Listened to HUBBARD RADIO in the past 7 days are 5.3% less likely to be a college

graduate, 6.9% more likely to work full-time, 2.6% more likely to be married, 3.8% more likely to be a

parent of 1 or more children under 18.
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Adults 18 or older who Listened to WKRQ-FM in the past

CINCINNATI’S
HIT MUSIC

parent of 1 or more children under 18.

14.% or 250,167 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.

7 days are 11.5% more likely to be a college

graduate, 24.3% more likely to work full-time, 9.1% more likely to be married, 32.8% more likely to be a
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13.2% or 235,508 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Adults 18 or older who Listened to WREW-FM in the past 7 days are 9.8% less likely to be a college
graduate, 7.4% more likely to work full-time, 1.1% more likely to be married, 18.% less likely to be a
parent of 1 or more children under 18.
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CINCINNATI'S NEW COUNTRY!
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who Listened to WUBE-FM in the past 7 days

13.6% or 243,178 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
Adults 18 or older who Listened to WUBE-FM in the past 7 days are 2.5% less likely to be a college
graduate, 3.9% less likely to work full-time, .7% more likely to be married, 17.2% less likely to be a
parent of 1 or more children under 18.
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Radio Stations: WUBE-FM
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5.7% or 101,680 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Adults 18 or older who Listened to WYGY-FM in the past 7 days are 4.3% less likely to be a college
graduate, 8.8% more likely to work full-time, 8.9% more likely to be married, 37.9% more likely to be a
parent of 1 or more children under 18.
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Radio Stations: WYGY-FM
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D 36.2% or 647,040 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
HUbbord ® Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 4.5% more likely to own their
: e home, 6.5% more likely to own a lower valued home, 3.7% more likely to have a single-family home, 1.6%
media that connects more likely to have a dog.
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14.% or 250,167 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.
Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 6.9% more likely to own their home,
3.1% more likely to own a higher valued home, 3.% more likely to have a single-family home, 21.% more
likely to have a dog.

CINCINNATI'S
HIT MUSIC
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13.2% or 235,508 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Adults 18 or older who Listened to WREW-FM in the past 7 days are 6.3% more likely to own their home,
2.8% more likely to own a lower valued home, .1% less likely to have a single-family home, .3% more likely
to have a dog.
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CINCINNATI'S NEW COUNTRY!

13.6% or 243,178 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
Adults 18 or older who Listened to WUBE-FM in the past 7 days are 8.4% more likely to own their home,
2.4% more likely to own a lower valued home, 4.9% more likely to have a single-family home, .6% more

likely to have a dog.
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5.7% or 101,680 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Adults 18 or older who Listened to WYGY-FM in the past 7 days are 2.9% more likely to own their home,
20.2% more likely to own a higher valued home, .9% more likely to have a single-family home, 42.1%
more likely to have a dog.
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@ 36.2% or 647,040 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.

HUbbord ® Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 2.5% more likely to look up D-I-

: Y advice online, 8.5% more likely to always vote in local elections, 7.5% less likely to belong to a gym, 9.2%
media that connects less likely to fly domestic past yr.

Political Activity: Adults 18 or older
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Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

88.0%

u:.::::; Wl et | advice IVLI"::::HII 1::-:; Informaton spintuaity (:::lm Classes p:.:;’:?.. :na::zl it Famity advice Locul Eleciions: Alwoys m
el o iz el Local Elections: Sometimes a0,
® who Listened to HUBBARD RADIO in the past 7 days H CINCINNATI # who Listened to HUBBARD RADIO in the past 7 days WCINCINNATI
(S
@mTop-BO past 12-months Active Lifestyle Activites: Adults 18 or older ‘N Past 12-months Domestic Airline Trips: Adults 18 or older
- 12.7%
RN o5 064 16.7%

2trips _ o
3ips  [PlWER
4trips ErRTY ' $5%
8.4%
-9 ips s

o oot ey
PS [CRZINN 2.7% Avg. # Domestic Flights: s I TR
y 13.1%¢
o

Lawn Care Grilling - Gardening  swimming  Volunieer ing - Bicycing Belong 10 Bowling Camping Fishing. Galf sewing - sasketball Boating. Gmuyrm-ss Yoga-Piates  Football Aduk Caregiverof  Followa Organized  Competitive softball - Hunting  Snow Skiing -
Outdoor  [Flowersor Work Health Club or Rllmhg Crfts Continuing  Aging Parent Weightloss Road Race Video Gaming Baseball Snowboarding.

Cooking  Vegetables) Gym Education  orRelative  Program 5%

Marathon,
= who Listened to HUBBARD RADIO in the past 7 days m CINCINNATI )

CINCINNATI Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 602
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

(Radio Stations: WKRQ-FM OR Radio Stations: WREW-FM OR Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)



14.% or 250,167 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.

Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 8.9% more likely to look up D-I-Y

' CINCINNATI'S advice online, 5.5% more likely to always vote in local elections, 3.4% more likely to belong to a gym, 2.6%
HIT MUSIC more likely to fly domestic past yr.
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13.2% or 235,508 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Adults 18 or older who Listened to WREW-FM in the past 7 days are 12.7% less likely to look up D-I-Y
advice online, 1.4% less likely to always vote in local elections, 17.9% less likely to belong to a gym, 25.6%
less likely to fly domestic past yr.
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13.6% or 243,178 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
B.'OS ' Adults 18 or older who Listened to WUBE-FM in the past 7 days are .1% less likely to look up D-I-Y advice
= online, 20.8% more likely to always vote in local elections, 5.6% more likely to belong to a gym, 4.3% less
CINCINWATES NSW COONTRYE likely to fly domestic past yr.
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5.7% or 101,680 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Adults 18 or older who Listened to WYGY-FM in the past 7 days are 6.% more likely to look up D-I-Y advice
online, 8.8% less likely to always vote in local elections, 25.9% more likely to belong to a gym, 12.2% more

likely to fly domestic past yr.
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5.% less likely to smoke cigarettes.

36.2% or 647,040 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 6.2% more likely to use QSRs
past mo., 4.9% more likely to use Sit-Down Restaurants past mo., 3.3% more likely to use Casinos past yr.,
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likely to smoke cigarettes.

14.% or 250,167 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.
Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 9.1% more likely to use QSRs past mo.,
6.5% more likely to use Sit-Down Restaurants past mo., 16.3% more likely to use Casinos past yr., 9.3% less
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Total Monthly Sit-Down R
79.6%

H CINCINNATI
-Down Restaurant Meals:

Users: Al
74.8%

Drank Past 30-days: Adults 18 or older
Ay Type of Beer

Liquor
Domestic Light Beer
Domestic Regular Beer

Wine

26.8%

Imported Beer

- ¥

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

5.7%)
d
v
o/

Chinese Mexicon  Wings/ sagel/ Upsaale  Seafood
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Coffee Steskhouse Ialian
Burgers /  Mouse /
Sports bar Coffee Bar

# who Listened to WKRQ-FM in the past 7 days B CINCINNATI

Don
who Listened to WKRQ-FM in the past 7 days 21.5%

Bakery
ONCINNATI |ETAEE T 19.3%

: Past 12 months Casino Activities: Adults 18 or older

550,030 30.7%
189,552 10.6%
144, %

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Sports Betting

Upscale Restaurant

Stage Show / Concert

Used Past 30-days: Adults 18 or older

/ Cannabis Cigarettes

Microbrew / Craft Beer m 15.2% i Spa
Other Gambling Casinos visited past 12 ths: Yes
# who Listened to WIKRQ-FM in the past 7 days  CINCINNATI = who Listened to WKRQ-FM in the past 7 days = CINCINNATI
CINCINNATI Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 232
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» who Listened to WKRQ-FM in the past 7 days



Past 30-days QSR Users: Adults 18 or older

'.||{

1time

2times

3 times

4 times

5 times

6-9times

10 times or more

= who Listened to WREW-FM in the past 7 days

Total Munthly QSR Users:

B CINCINNATI

Avg. Monthly QSR Meals:

likely to smoke cigarettes.

13.2% or 235,508 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Adults 18 or older who Listened to WREW-FM in the past 7 days are 3.8% more likely to use QSRs past mo.,
11.2% more likely to use Sit-Down Restaurants past mo., 9.2% less likely to use Casinos past yr., 26.4% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

1time

17.1%

15.4%
10.4%

2 times

3 times

4 times

5 times

6-9times

10times or more
u who Listened to WREW-FM in the past 7 days

Total Monthly Sit-Down R
83.1%

H CINCINNATI
d own Restaurant Meals:

Users‘ Avg

Drank Past 30-days. Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese Mexican  Wings/ Coffee Steakhouse Imian --o-lf Upsaale  sesfood
Burgers [ Mouse /
Sports Bar Coffee Bar

Ililuy
uwho Listened to WREW-FM in the past 7 days B CINCINNATY

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WREW-FM in the past 7 days 21.7%

ONCINNATI |ETAEE T 19.3%

Past 12 months Casmo Activities: Aduits 18 or older

Used Past 30-days: Adults 18 or older

/ Cannabis

vt St
Liquor Table Games (Craps, Poker, etc.)
Domestic Light Beer Bar / Nightclub
Domestic Regular Beer Sports Betting
Wine Upscale Restaurant
Imported Beer - v Stage Show / Concert
Microbrew / Craft Beer '59,?5% i Spa

Other Gambling Casinos visited past 12
= who Listened to WREW-FM in the past 7 days W CINCINNATI m who Listened to WREW-FM in the past 7 days = CINCINNATI
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Radio Stations: WREW-FM

Cigarettes

= who Listened to WREW-FM in the past 7 days

= CINCINNATI



CINCINNATI'S NEW COUNTRY!

Past 30-days QSR Users: Adults 18 or older

N |

1time

2times

3 times

4 times

5 times

6 -9times

10 times or more

® who Listened to WUBE-FM in the past 7 days B CINCINNATI

Total Monthly QSR Users:
93.3% 84.4%
0

Avg. Monthly QSR Meals:

likely to smoke cigarettes.

13.6% or 243,178 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.
Adults 18 or older who Listened to WUBE-FM in the past 7 days are 10.5% more likely to use QSRs past mo.,
3.3% more likely to use Sit-Down Restaurants past mo., 1.2% less likely to use Casinos past yr., 13.3% less

1time

17.1%

2 times

3 times

4 times

5 times

6-9times

10times or more

® who Listened to WUBE-FM in the past 7 days B CINCINNATI
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
77.2% 74.8%

Drank Past 30-days: Adults 18 or older

Any Type of Beer

739221 41.3%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
. .

(Sit-Down Restaurants Used Past 30-days)

viza

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wiio Listened to WUBE-FM in the past 7 days 13.4%

19.3%

SPRL e

Chinese Mexicsn  Wings/ Coffee Steakhouse Imfan  Bagel/ Upsale Sesfood
Burgers /  Mouse / Do/
Sports Bar Coffee Bar Bakery

# who Listened to WUBE-FM in the past 7 days B CINCINNATI

ONCINNATI |ETAEE T

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

[ 550,030 30.7%

Liquor Table Games (Craps, Poker, etc.)
Domestic Light Beer Bar / Nightclub
Domestic Regular Beer Sports Betting
Wine Upscale Restaurant
Imported Beer - v Stage Show / Concert

Microbrew / Craft Beer 6% i Spa -

Other Gambling Casinos visited past 12 months: Yes
= who Listened to WUBE-FM in the past 7 days ® CINCINNATI = who Listened to WUBE-FM in the past 7 days m CINCINNATI
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Radio Stations: WUBE-FM

Used Past 30-days: Adults 18 or older

Cigarettes

Marijuana / Cannabis Vape

# wha Ustened to WUBEFM in the past 7 days ®CINCINNATI



k]
7. o

Past 30-days QSR Users: Adults 18 or older

'.||{

1time

11.5%
11.6%

= who Listened to WYGY-FM in the past 7 days

2times

3 times

4 times

5 times

6-9times

10 times or more
W CINCINNATI

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.8%

84.4%

more likely to smoke cigarettes.

5.7% or 101,680 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Adults 18 or older who Listened to WYGY-FM in the past 7 days are 4.% more likely to use QSRs past mo.,
14.3% more likely to use Sit-Down Restaurants past mo., 7.3% more likely to use Casinos past yr., 12.4%

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

m who Listened to WYGY-FM in the past 7 days
Total Monthly Sit-Down R
85.5%

B CINCINNATI
hly Sit-Down R ant Meals:

Users: Avg. M
74.8%

Drank Past 30-days: Adults 18 or older

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

a5
14,577 L
il hhﬂ-
5 a7
Paza  chnese Mesican Wings/ Coffee Steathouse fafaa  Bagel/ Upsaale Seafeod
Burgers | Mouse / Donut/
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WYGY-FM in the past 7 days 28.5%

Sports Bar Coffee Bar Bakery
ONCINNATI |ETAEE T 19.3%

® who Listened to WYGY-FM in the past 7 days B CINCINNATI

: Past 12 months Casino Activities: Adults 18 or older

Used Past 30-days: Adults 18 or older

Cigarettes

Ay Type of Beer Slot Machines
Tl Game o Pt 1) e
P — Sy —
Domestic Regular Beer Sports Betting
o — vpsate e (S 75
Imported Beer - v Stage Show / Concert 67.929?
Microbrew / Craft Beer m 15a% i Spa m AT
Other Gambling &“‘1,5% Casinos visited past 12 months: Yes
= who Listened to WYGY-FM in the past 7 days B CINCINNATI m who Listened to WYGY-FM in the past 7 days m CINCINNATI
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Radio Stations: WYGY-FM

/ Cannabis

# whe Ustened to WYGY-FM in the past 7 days

B CINCINNATI



i) 36.2% or 647,040 of CINCINNATI Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
HUbbord ] Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 9.2% more likely to have a 401K,
- ® 11.7% more likely to have an Auto Loan, 23.5% less likely to Invest/Trade Stocks Online, 1.% more likely to pay
media that connects with their Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan
Stocks or Stock Options
Mutual Funds 131.‘1?;%
Money Market Funds M";’_w
. 8.5%
529 Plan / College Savings Plan & g
| 7.2%

Other (Crypto / NFTs / Metals, etc.) 0%

Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)

I T s R o e
= 110..

1357531 1r 552 e 11300 51335 w15
531 6.4%
Bonds 7.4% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Autoloan ~ Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
977 7.6% Account Loanor Home Mortgage
Second Home or Real Estate Property 71% Equity Loan
¥ who Listened to HUBBARD RADIO in the past 7 days W CINCINNATI = who Listened to HUBBARD RADIO in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older

FeRmcl Pleer 348,932 19.5%
Online Investing / Stock Tradi 9
e Tl
8.4%
— A
s e o
135,902 7.6%
05 2.5%
Estate Plannii
" (G 3.4%

Insurance Agent at a Local Office (not online)

1.9%
Real Estate Agent 2.3% . y \ " -
. 2.6% (*Past 12 Menths) PayPal Venmo DebitCard MasterCard  Apple Pay CashApp  GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook
Funeral pre-planning ELS% Express card Messenger
= who Listened to HUBBARD RADIO in the past 7 days m CINCINNATI # who Listened to HUBBARD RADIO in the past 7 days m CINCINNATI

CINCINNATI Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 602
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. CINCINNATI'S
HIT MUSIC

14.% or 250,167 of CINCINNATI Metro Adults 18 or older Listened to WKRQ-FM in the past 7 days.

Adults 18 or older who Listened to WKRQ-FM in the past 7 days are 22.% more likely to have a 401K, 13.7%
more likely to have an Auto Loan, 25.1% less likely to Invest/Trade Stocks Online, 20.5% more likely to pay
with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ )

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

9.1%
14.5%
580 10.8%
212,759 JETR
5 9.0%
JCOET  10.9%
1%
9.0%
8.7%
p 7.1%
11.3%
74%

B who Listened to WKRQ-FM in the past 7 days B CINCINNATI

N d Financial Services Has and/or Uses: Adults 18 or older

7 19.19%) 8.1% 7.5%
.ﬂ - W 2
10.7%;

Online Mobile

Checking  Debit or ATI Savings Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Banking Market Deposit (CDs) Improvement  Home
Account Loan or Home Mortgage
Equity Loan

Credit Card

= who Listened to WKRQ-FM in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

Funeral pre-planning

365,571 20.4%
348,932 19.5%

e
8.7%
4.2% @ (]

T —
oo Y
61408 JEXA

1.9%
3.3%

12% (*Past 12 Months)

= who Listened to WKRQ-FM in the past 7 days m CINCINNATI
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All Graphs and HBIA! Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.

T Past 3-Months Payment Methods Used: Adults 18 or older

I

6% 0% oo

‘Venmo DebitCard MasterCard  Apple Pay CashApp  GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook

Express card Messenger
® who Listened to WKRQ-FM in the past 7 days = CINCINNATI

Radio Stations: WKRQ-FM




13.2% or 235,508 of CINCINNATI Metro Adults 18 or older Listened to WREW-FM in the past 7 days.
Adults 18 or older who Listened to WREW-FM in the past 7 days are 8.% more likely to have a 401K, 43.9%
more likely to have an Auto Loan, 13.2% more likely to Invest/Trade Stocks Online, .8% less likely to pay with

their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ )

401KPlan o e

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds
Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Bonds

15.3%

\ 71%
B8.7%

127,579 A4 1

W who Listened to WREW-FM in the past 7 days

Second Home or Real Estate Property

H CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

6.1% 6.1% 479, 4.7% 5.2% 4.2%

h ﬂ m iy

Online

Checking  Debit or ATM

Mobile Home Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
= who Listened to WREW-FM in the past 7 days m CINCINNATI

Savings Credit Card Online Bill

Professional Services Used*: Adults 18 or older

Toxpepraion sevice
348,932 19.5%

3.7%

Financial Planner
Online Investing / Stock Trading

Accountant 8.7%
%

32 2

: o
oo R
[GRCI 3.4%

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent 2';";’%
Funeral pre-planning FLSZ‘S.:% etz Motls)
m who Listened to WREW-FM in the past 7 days = CINCINNATI
CINCINNATI Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab

T Past 3-Months Payment Methods Used: Adults 18 or older

I

36% 0% 46% 45%

Store Credit Square Cash Samsung Pay  Facebook

Debit Card  MasterCard American Discover

‘Venmo Apple Pay CashApp  Google Pay
Express card Messenger
= who Listened to WREW-FM in the past 7 days m CINCINNATI
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Radio Stations: WREW-FM



CINCINNATI'S NEW COUNTRY!

E Investments Owned: Adults 18 or older
Lo i 5 1 =

)

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

13.6% or 243,178 of CINCINNATI Metro Adults 18 or older Listened to WUBE-FM in the past 7 days.

Adults 18 or older who Listened to WUBE-FM in the past 7 days are 11.5% more likely to have a 401K, 14.9%
less likely to have an Auto Loan, 49.1% less likely to Invest/Trade Stocks Online, 7.2% less likely to pay with
their Debit Card.

35.1% ;

7.6%
10.9%

11.9%

Financial Services Has and/or Uses: Adults 18 or older

" 7.6%
Other (Crypto / NFTs / Metals, etc.) 7‘?0% 43w 61% 420 a7 4.2%
BOEIEN 5.4% e 55 e e 7o e ! 1 . ..
Bonds 7.4% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Autoloan ~ Money  Studentloan Certificates of Personal Loan  Home Refinanced
= - Account card Account Banking Banking Paying Mortgage Market Deposit (COs) Improvement  Home
A.2% Account Loan or Home Mortgage
Second Home or Real Estate Property m 74% Equity Loan
# who Listened to WUBE-FM in the past 7 days W CINCINNATI = who Listened to WUBE-FM in the past 7 days m CINCINNATI
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner g
Oniine Investing / Stock Trading
10.2%
scounan: [ o
’ 5,2 6.3%
Insurance Agent at a Local Office (not online) 7.6%
.3%
Estate Planning ]
&g 3.4% SR ow RSN
Rest ot rgert Bk ™% e

Funeral pre-planning

= who Listened to WUBE-FM in the past 7 days

CINCINNATI
All Graphs and HBIA! Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.

Metro

2.8% (*Past 12 Menths) visa PayPal Venmo DebitCard MasterCard  Apple Pay CashApp  GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook
r,_.s,‘ Express card Messenger
m CINCINNATI ® who Listened to WUBE-FM in the past 7 days m CINCINNATI
Scarborough R2 2026: Sep25-Aug26 Qual Intab 256

Radio Stations: WUBE-FM



A
Wi F

5.7% or 101,680 of CINCINNATI Metro Adults 18 or older Listened to WYGY-FM in the past 7 days.
Adults 18 or older who Listened to WYGY-FM in the past 7 days are 2.% more likely to have a 401K, 21.6% less
likely to have an Auto Loan, 63.2% less likely to Invest/Trade Stocks Online, 9.4% less likely to pay with their

Debit Card.

Investments Owned: Adults 18 or older

ﬂ*ﬁﬁ
)

IRA (Individual Retirement Account) ; :

Stocks or Stock Options

7. 21
21.8%
Mtual Funcs
17.9%
11.9%

Money Market Funds

Financial Services Has and/or Uses: Adults 18 or older

Other (Crypto / NFTs / Metals, etc.) &i‘m 9% gy 0% A% 42% 4.2%
—— Colo-Rot RS

5% 1337517 175,557 3.336130) 111.073) 113, e yaz 567 1 795 e X

Bonds 2 1',‘ Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced

= = Account card Account Banking  Banking Paying  Mortgage Market Deposit (COs) Improvement  Home
17.8% Account Loan or Home Mortgage
Second Home or Real Estate Property W Equity toan
# who Listened to WYGY-FM in the past 7 days W CINCINNATI ® who Listened to WYGY-FM in the past 7 days = CINCINNATI
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Pl e
Online Investing / Stock Trading
e SRR 2
Insurance Agent at a Local Office (not online) i;S,‘;Dz 7 ﬁ;j% ‘ .
11.4%

Estate Planning BT P e Wl T ALK
- ™ - w0 o

. 5.0% (*Past 12 Menths) Venmo DebitCard MasterCard  Apple Pay CashApp  GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook

Funeral pre-planning E,‘ Express card Messenger

= who Listened to WYGY-FM in the past 7 days m CINCINNATI ® who Listened to WYGY-FM in the past 7 days m CINCINNATI
CINCINNAT! Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 91
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=) . Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 3 days, 1 hours, 17 minutes
HUbbo rd : and 28 seconds each week with All Forms of Media.

" 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 10 hours and 28 minutes each week
media that connects listening to All Local AM/FM Radio, representing 14.3% of total time spent with all forms of Media.
BX e
Avg. H:M:5/week with All Forms of Media:
Reach %: Adults 18 or older
=l
Sty 55.3%
‘who Listened to HUBBARD CINCINNATI

RADIO in the past 7 days

= who Listened to HUBBARD RADIO in the past 7 days H CINCINNATI
CINGINNATI ~ Metro  Scarborough R2 2026: Sep25-Aug26 ~ Qual Intab 1,753 H bbo d s = ke at kAR
CINCINNATI  Metro  Scarborough R2 2026: Sep25-Aug26  Qual Intab 602 V) fo: soefa.al e Aviting
All Graphs and soefa.ai Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.

media that connects
(Radio Stations: WKRQ-FM OR Radio Stations: WREW-FM OR Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)




Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an average of 2 days, 22 hours, 3 minutes and
13 seconds each week with All Forms of Media.
' CINCINNATI'S 100.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an avg. of 10 hours and 40 minutes each week listening
HIT MUSIC to All Local AM/FM Radio, representing 15.2% of total time spent with all forms of Media.

e

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

concurrent
usage %: 55.3%
who Listened to WKRQ-FM in CINCINNATI
the past 7 days

® who Listened to WKRQ-FM in the past 7 days

Scarborough R2 2026: Sep25-Aug26 Qual Intab
Scarborough R2 2026: Sep25-Aug26 Qual Intab 232
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Radio Stations: WKRQ-FM




Adults 18 or older who Listened to WREW-FM in the past 7 days spend an average of 3 days, 11 hours, 16 minutes and
31 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WREW-FM in the past 7 days spend an avg. of 11 hours and 12 minutes each week listening
to All Local AM/FM Radio, representing 13.5% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 55.3%

who Listened to WREW-FM in
the past 7 days

CINCINNATI

m who Listened to WREW-FM in the past 7 days

Scarborough R2 2026: Sep25-Aug26 Qual Intab
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[} * Share of Everythin
Hubbard: soefa.ai i
All Graphs and soefa.ai Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.

CINCINNATI Metro

N CINCINNATI
CINCINNATI Metro

1753
211

for Anything «
media that connects
Radio Stations: WREW-FM




Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an average of 3 days, 0 hours, 24 minutes and 23|
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an avg. of 11 hours and 57 minutes each week listening
to All Local AM/FM Radio, representing 16.5% of total time spent with all forms of Media.

96.4%

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Usage N: 55.3%

who Listened to WUBE-FM in
the past 7 days

CINCINNATI

BT,

® who Listened to WUBE-FM in the past 7 days
Scarborough R2 2026: Sep25-Aug26 Qual Intab

B CINCINNATI
CINCINNATI ~ Metro

1753
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®
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1 3 Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an average of 3 days, 11 hours, 32 minutes and
9 o 29 seconds each week with All Forms of Media.
£WOLF

100.% of Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an avg. of 14 hours and 14 minutes each week listening
to All Local AM/FM Radio, representing 17.% of total time spent with all forms of Media.

..
Weekly
Reach %: 5

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 55.3%
who Listened to WYGY-FM in

the past 7 days

CINCINNATI

® who Listened to WYGY-FM in the past 7 days

Scarborough R2 2026: Sep25-Aug26 Qual Intab 1,753
Scarborough R2 2026: Sep25-Aug26 Qual Intab 91
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® Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 9 hours, 26 minutes
HUbefd : and 52 seconds each week with All Forms of Ad-Supported Media.
_ 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 17 minutes each week
media that connects listening to Local Ad-Supported AM/FM Radio, representing 16.2% of total time spent with all forms of Ad-Supported Media.

X o

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

55:55:34
Concurrel
usage 56.0%

who Listened to HUBBARD CINCINNATI
RADIO in the past 7 days

Weekly
Reach %:

% of Total
Weekly H:M:

® who Listened to HUBBARD RADIO in the past 7 days H CINCINNATI

CINCINNATI  Metro  Scarborough R2 2026: Sep25-Aug26 ~ Qual Intab 1,753 H bbn d H 7 P ———
CINCINNATI ~ Metro  Scarborough R2 2026: Sep25-Aug26  Qual Intab 602 U foO: Soefa.al e Anyihiog o
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. media that connects

(Radio Stations: WKRQ-FM OR Radio Stations: WREW-FM OR Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)



Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an average of 2 days, 7 hours, 16 minutes and
55 seconds each week with All Forms of Ad-Supported Media.

CINCINN A.n.s 100.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an avg. of 9 hours and 18 minutes each week listening
HIT MUSIC to Local Ad-Supported AM/FM Radio, representing 16.9% of total time spent with all forms of Ad-Supported Media.
...

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who Listened to WREW-FM in the past 7 days spend an average of 2 days, 20 hours, 19 minutes and
35 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WREW-FM in the past 7 days spend an avg. of 10 hours and 23 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 15.2% of total time spent with all forms of Ad-Supported Media.
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' Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an average of 2 days, 8 hours, 50 minutes and 10
B.'os ' seconds each week with All Forms of Ad-Supported Media.
L}

100.% of Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an avg. of 10 hours and 31 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 18.5% of total time spent with all forms of Ad-Supported Media.

CINCINNATI'S NEW COUNTRY!
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32 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an avg. of 11 hours and 34 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 18.4% of total time spent with all forms of Ad-Supported Media.

e
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ﬁ @
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

{Average week]
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Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

./ ther /Sports (Websites/Apps)
Facebook

Estate (Websites/s )

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/ Convenience Stores
Games/Fantasy/Betting Sites

Instagram

for an avg. of 79.6 minutes/day.

| Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 8 hours
and 12 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
(Local Radio delivers 16.2% of Time with Ad-Supported Media.)
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CINCINNATI'S
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avg. of 79.8 mi

nutes/day.

| Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an average of 7 hours and 53
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 16.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

/Weather /Sports (Websites/Apps)

Facebook

Estate (Websit

Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/ Convenience Stores
Games/Fantasy/Betting Sites

Instagram

Total Persons:

(507 03z

sz o _%'a-

[ soccu

B —

m m Hours+Minutes/day with All

Forms of Media: Adults 18 or older

% Time Spent:

%

(average oay

Local AM/FM Radio
915

Local TV Stations

726

Email /Text/IM/Z
oom,etc
(Personal &
Work)
43.2

Billboards &
Signs (Weekly
Drivers)
38.0

Non-Premium
Cable TV Networks
60.1

Search
(Google,
Bing, etc.)
324

Instagram
347

Games/F
antasy/B
etting
Sites...

Local AM/FM Radio
709

Facebook
747

Local TV Stations
112.8 Search
(Google,
Bing, etc.)
317

Billboards &
Signs (Weekly
Drivers)
44.9

Instagram
280

New
s/W
eath

Email/Text/IM/Z  Games/
oom,etc. Fantasy
(Personal & /Bettin

Work)... .48

Gro...
Non-Premium Cable TV
Networks

9228 g G

Concurrs
who Listened to WKRQ-FM CINCINNATI
m-mr s
# who Listened to WKRQ-FM in the past 7 days W CINCINNATI

® who Listened to WKRQ-FM in the past 7 days

H CINCINNATI

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

(averoge Week)
Grocery Stores.

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc)

s/ ts
Facebook

Local AM/FM Radio

Totol persons:

TR I |
1 537 037 ss 7%

% Time spent:

1.8%

{average Day)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

79.8

EmailText /M Zoometc. (Personal & work) (RSN m Avg. Hours+Minutes/day with All
. Forms of Ad-Supported Media:
Local TV Stati

S Adults 18 or older m
Non-Premium Cable TV Networks m

Gas Stations/ Convenience Store
R o 750 WOs
Shopping (indl. Food/Auctions/Travel, etc.) usage % m

who Listened to WKRQ-FM CINCINNATI
Instagram in the past 7 days
mnrincrcr P R ‘
wwho Listened to WKRQ-FM in the past 7 days m CINCINNATI
CINCINNATI Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 232

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Local AM/FM Radio |

Local TV Stations
69.1

Email /Text/IM/
Zoom,etc
(Personal &
Work)
42.2

Billboards &
Signs (Weekly
Drivers)
38.0

Non-Premium Cable
TV Networks
57.2

Search
(Google,
Bing, etc.)
324

Instagram
33.0

Shoppi
ng (incl.
Food/A
uctions

[Trav...

News/W
eather...

Amazon

Prime/l

MDb/Fi
reTV

253 Groc...|G

Facebook
64.0

Local AM/FM Radio
66.0

Local TV Stations Search

108.6

Amazon
Prime/IMDb/F
ireTV
401

Billboards &
Signs (Weekly
Drivers)
449

(Google,
Bing, etc.)
317

Shoppi
ng
(incl.
Food/

Auc

News/W

Email/Text/IM eather...

JZoom,etc.
(Personal &
Work)...

Non-Premium Cable TV
Networks
89.4

Instagr
am
246

Gro... G

® who Listened to WKRQ-FM in the past 7 days

Radio Stations: WKRQ-FM

= CINCINNATI
® Share of Everything




| Adults 18 or older who Listened to WREW-FM in the past 7 days spend an average of 9 hours and 45
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.2% of Time with Ad-Supported Media.)

avg. of 89.1 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CINCINNATI'S NEW COUNTRY!
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' Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an average of 8 hours and 7
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 18.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 99.2 minutes/day.

| Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an average of 8 hours and 59
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 18.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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647,040 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 79.6 minutes every day representing 49.5% of
all time spent daily with Ad-Supported Audio.
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250,167 or 100.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.8 minutes every day representing 47.7% of all
time spent daily with Ad-Supported Audio.
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235,508 or 100.% of Adults 18 or older who Listened to WREW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 89.1 minutes every day representing 48.3% of all
time spent daily with Ad-Supported Audio.
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CINCINNATI'S NEW COUNTRY!

243,178 or 100.% of Adults 18 or older who Listened to WUBE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 90.2 minutes every day representing 51.5% of all
time spent daily with Ad-Supported Audio.
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101,680 or 100.% of Adults 18 or older who Listened to WYGY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 99.2 minutes every day representing 43.2% of all
time spent daily with Ad-Supported Audio.
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® 647,040 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to
U or : Ad-Supported Local AM/FM Radio for an average of 79.6 minutes every day representing 49.5% of

media that connects all time spent daily with Ad-Supported Audio.
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250,167 or 100.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.8 minutes every day representing 47.7% of all
' e time spent daily with Ad-Supported Audio.
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235,508 or 100.% of Adults 18 or older who Listened to WREW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 89.1 minutes every day representing 48.3% of all
time spent daily with Ad-Supported Audio.
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. 243,178 or 100.% of Adults 18 or older who Listened to WUBE-FM in the past 7 days listen to Ad-
B.|os ' Supported Local AM/FM Radio for an average of 90.2 minutes every day representing 51.5% of all

AT CoNte time spent daily with Ad-Supported Audio.
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91 3 101,680 or 100.% of Adults 18 or older who Listened to WYGY-FM in the past 7 days listen to Ad-
'l' Supported Local AM/FM Radio for an average of 99.2 minutes every day representing 43.2% of all
time spent daily with Ad-Supported Audio.
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Hubbard:

media that connects

647,040 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Hits, Hot AC, Classic Hits, and Adult
Contemporary.
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CINCINNATI’S
HIT MUSIC

250,167 or 100.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Adult Contemporary,
and Pop Contemporary Hit Radio.
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235,508 or 100.% of Adults 18 or older who Listened to WREW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Adult Contemporary, Country, Classic
Hits, and Album Oriented Rock.
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CINCINNATI'S NEW COUNTRY!

243,178 or 100.% of Adults 18 or older who Listened to WUBE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary, Adult
Hits, and News/Talk/Information.
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101,680 or 100.% of Adults 18 or older who Listened to WYGY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary, Classic
Rock, and Adult Hits.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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411,795 or 63.6% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 93.4 minutes every day representing 30.2% of all
time spent daily with Ad-Supported Video.
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161,066 or 64.4% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 69.1 minutes every day representing 30.6% of all time
spent daily with Ad-Supported Video.
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147,788 or 62.8% of Adults 18 or older who Listened to WREW-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 100.3 minutes every day representing 26.6% of all
time spent daily with Ad-Supported Video.
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CINCINNATI'S NEW COUNTRY!

Avg. Week A{{m}’(ﬂeo (Persons & % Reach): Adults 18 or older
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s 72,562 or 71.4% of Adults 18 or older who Listened to WYGY-FM in the past 7 days watch Ad-
nlj Supported Local TV Stations for an average of 110.9 minutes every day representing 31.3% of all
time spent daily with Ad-Supported Video.
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® 411,795 or 63.6% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
U or : Ad-Supported Local TV Stations for an average of 93.4 minutes every day representing 30.2% of all

media that connects time spent daily with Ad-Supported Video.
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161,066 or 64.4% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 69.1 minutes every day representing 30.6% of all time
' e spent daily with Ad-Supported Video.

Weekly 64.4% Avg. Hours+Minutes/day with Ad-Supported
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147,788 or 62.8% of Adults 18 or older who Listened to WREW-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 100.3 minutes every day representing 26.6% of all
time spent daily with Ad-Supported Video.
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157,630 or 64.8% of Adults 18 or older who Listened to WUBE-FM in the past 7 days watch Ad-
B.|os ' Supported Local TV Stations for an average of 94.2 minutes every day representing 30.2% of all time
[

CINCINNATI'S NEW COUNTRY! spent daily with Ad-Supported Video.
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91 3 72,562 or 71.4% of Adults 18 or older who Listened to WYGY-FM in the past 7 days watch Ad-
'l' Supported Local TV Stations for an average of 110.9 minutes every day representing 31.3% of all
time spent daily with Ad-Supported Video.
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| 411,795 or 63.6% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Game Shows, and Movies.
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| 147,788 or 62.8% of Adults 18 or older who Listened to WREW-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Game Shows, Comedies, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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157,630 or 64.8% of Adults 18 or older who Listened to WUBE-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and Movies.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 72,562 or 71.4% of Adults 18 or older who Listened to WYGY-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local News -
Morning, Sports, Movies, and Local News - Late.
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| 519,242 or 80.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Social Media for an average of 148.6 minutes every day representing 27.2% of all time
spent daily with Ad-Supported Digital Media.
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[ 231,113 or 92.4% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days use Ad-
Supported Social Media for an average of 168. minutes every day representing 31.7% of all time
spent daily with Ad-Supported Digital Media.
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' 185,315 or 78.7% of Adults 18 or older who Listened to WREW-FM in the past 7 days use Ad-
Supported Social Media for an average of 185.4 minutes every day representing 29.1% of all time
spent daily with Ad-Supported Digital Media.
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[ 175,250 or 72.1% of Adults 18 or older who Listened to WUBE-FM in the past 7 days use Ad-
B.Ios ' Supported Social Media for an average of 132.3 minutes every day representing 25.5% of all time

AT e spent daily with Ad-Supported Digital Media.
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[ 84,271 or 82.9% of Adults 18 or older who Listened to WYGY-FM in the past 7 days use Ad-
‘-' Supported Social Media for an average of 146.5 minutes every day representing 23.5% of all time
‘éwn spent daily with Ad-Supported Digital Media.
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Hubbard:

media that connects

[ 497,078 or 76.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 62.8 minutes every day representing 42.3% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Med:a (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 207,693 or 83.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days use Ad-
Supported Facebook for an average of 77.8 minutes every day representing 46.3% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Medm (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 182,277 or 77.4% of Adults 18 or older who Listened to WREW-FM in the past 7 days use Ad-
Supported Facebook for an average of 75.4 minutes every day representing 40.7% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Med:a (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 169,360 or 69.6% of Adults 18 or older who Listened to WUBE-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.1 minutes every day representing 41.7% of all time spent
daily with Ad-Supported Social Media.

CINCINNATI'S NEW COUNTRY!

Avg. Week All Socml Medm (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

% Time spen
Facebook T s ¥,/ 2%,
e P — 2
YouTube Video m
7 YouTube
inkedin M Instagram Video Yoa..l‘;ube
TikTok m 25.0 15.3 Instz.‘;ggam \27910
Reddit i :
Pinterest m Pinte
Snapchat Avg. Hours+Minutes/day with all m Pinter res...
X Social Media: Adults 18 or older m TikTok
Others(Rumble, Threads, .. %y 59
Whats. Y 2
il == m Facebook LinkedIn Facebook LinkedIn
Blogs/Message Boards (read... PEiES [ e | 63.5 127 747 8.7
who Listened to WUBE+FM CINCINNATI
tumblr 36% i theost7 doys
w who Listened to WUBE-FM in the past 7 days ® CINCINNATI m who Listened to WUBE-FM in the past 7 days W CINCINNATI

Avg. Week Ad-. Suggorted Soc:al Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

¢ Time spent:

Facebook 40 756 "78.9% 20.9%
T e

R %

YouTube
Instagram Video
24.6 5 s 8

YouTube
Instagram Video
18.9 15.1

TTok M
LinkedIn m

Reddit
Pinterest

Snapchat

Reddit Reddi

t.

Linked

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
or older

Others(Rumble, Threads, .. m
e Ep— s ﬂ
Blogs/Message Boards (read... m 5.0% 12.4%

LinkedIn
74

00! -
S 7 o B
e~ ~

Bl

f 0g P
Facebook i s/

64.0

3.6

TikTok Pinterest

Facebook
55.1 129 6.0

Snapch...

5 87 who Listenad to WUBE-FM CINCINNATI
tumblr l 25.82966 in men:“t 7 days ‘,.
¥ who Listened to WUBE-FM in the past 7 days W CINCINNATI = who Listened to WUBE-FM in the past 7 days H CINCINNATI

CINCINNATI Metro Scarborough R2 2026: Sep25-Aug26 Qual intab 256
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. LLC. All rights reserved.

Share of Everythlng

Radio Stations: WUBE-FM



| 84,271 or 82.9% of Adults 18 or older who Listened to WYGY-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.9 minutes every day representing 38.1% of all time spent
daily with Ad-Supported Social Media.
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® 497,078 or 76.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
u Of : Supported Facebook for an average of 62.8 minutes every day representing 42.3% of all time spent

media that connects daily with Ad-Supported Social Media.
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207,693 or 83.% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days use Ad-
Supported Facebook for an average of 77.8 minutes every day representing 46.3% of all time spent

ﬁ'."f'm‘;."é daily with Ad-Supported Social Media.
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182,277 or 77.4% of Adults 18 or older who Listened to WREW-FM in the past 7 days use Ad-
Supported Facebook for an average of 75.4 minutes every day representing 40.7% of all time spent

daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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CINCINNATI'S NEW COUNTRY!

169,360 or 69.6% of Adults 18 or older who Listened to WUBE-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.1 minutes every day representing 41.7% of all time spent
daily with Ad-Supported Social Media.
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84,271 or 82.9% of Adults 18 or older who Listened to WYGY-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.9 minutes every day representing 38.1% of all time spent

daily with Ad-Supported Social Media.
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Hubbard:

media that connects

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 42,856;
Local Radio: 40,873; Social Media: 32,637; Local TV: 12,679; Non-Prem. Cable: 11,313
reaching Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days.
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CINCINNATI'S
HIT MUSIC

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,502;
Local Radio: 15,605; Social Media: 15,112; Local TV: 4,774; Non-Prem. Cable: 4,377
reaching Adults 18 or older who Listened to WKRQ-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 15,484;
Local Radio: 14,921; Social Media: 12,132; Local TV: 4,512; Non-Prem. Cable: 3,765
reaching Adults 18 or older who Listened to WREW-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to WREW-FM in the past 7
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 15,485; Social Media: 10,705; Local TV: 5,042; Non-Prem. Cable: 4,440
reaching Adults 18 or older who Listened to WUBE-FM in the past 7 days.

All Other Digital Media: 16,820;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to WUBE-FM in the past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,880; Local
Radio: 6,371; Social Media: 5,406; Local TV: 2,352: Non-Prem. Cable: 1,739 reaching
Adults 18 or older who Listened to WYGY-FM in the past 7 days.
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598,152 or 92.4% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
average of 46.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 48.2 minutes/day.

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

(average weel
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Drug Stores

Podcasts

Spotify

SiriusXm

Health ubs/Gyms

Retail Stores

Total Persons:

m
m_n'

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Stations Out-of-Home for an average of 48.4 minutes/day.

' CINCINNATI'S
HIT MUSIC

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

(average weel
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Spotify

SiriusXm

Health ubs/Gyms

Retail Stores

229,005 or 91.5% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an
average of 38. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
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W zime Spent: (41129 000

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of Home Media (Persons & % Reach} Adults 18 or older
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Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Drug Stores

Podcasts

Spotify

SiriusXm

Health ubs/Gyms

Retail Stores

214,635 or 91.1% of Adults 18 or older who Listened to WREW-FM in the past 7 days spend an
average of 55.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 54. minutes/day.
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CINCINNATI'S NEW COUNTRY!

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

(average weel
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236,397 or 97.2% of Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an
average of 49.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 54.6 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

AM/FM Radio
54.6

Billboards & Signs (Weekly
Drivers)
491

Shopping Malls

17.4

Doctors'
Offices/Hos
pitals
12.2

Podcast  Retail
s Stores.
7.8 74

Gas... Dru...

Walking in Walking in Towns,
Towns, Cities, Cities, Downtown
Shopping Malls Downtown Areas Areas
18.4 17.8 19.6
Billboards & Signs (Weekly
Drivers)
Movie 449 Movie
Restaurants Theaters (’IL:?‘S“W\' Fhesters
& Bars 10.1 = 1’1 b" & 12.3
15.0 .
Grocery Podcast
Doctors' Stores... S Groce
Offices/Hos Restaurants ry
pitals Retail AM/FM Radio & Bars Stores
12.9 St 40.0 14.2 9.1
m who Listened to WUBE-FM in the past 7 days m CINCINNATI
-

Radio Stations: WUBE-FM

® Share of Everything
for Anything _




3
SwGiF

23,829 or 23.4% of Adults 18 or older who Listened to WYGY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.2 minutes every day representing 29.5% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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HUbbofd : 598,152 or 92.4% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
e : o —_

average of 46.8 minutes per day driving, seeing Billboards and Signs representing 33.2% of all Time Spent
media that connects with Ad-Supported Out-of-Home Media.
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229,005 or 91.5% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an average of
38. minutes per day driving, seeing Billboards and Signs representing 27.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

CINTCINNATI'S
HI

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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214,635 or 91.1% of Adults 18 or older who Listened to WREW-FM in the past 7 days spend an average of
55.5 minutes per day driving, seeing Billboards and Signs representing 35.8% of all Time Spent with Ad-
Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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236,397 or 97.2% of Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an average of
Bllos ' 49.1 minutes per day driving, seeing Billboards and Signs representing 34.2% of all Time Spent with Ad-

CINCINNATI'S NEW COUNTRY! Supported Out-of-Home Media.
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}89,293 or 87.8% of Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an average of 39.
minutes per day driving, seeing Billboards and Signs representing 24.6% of all Time Spent with Ad-
iSupported Out-of-Home Media.
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Hubbard:

media that connects

to use |-471 than the Metro average.

598,152 or 92.4% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
average of 46.8 minutes per day driving an average of 27.2 miles each day and are 21.1% more likely

Top-26 Residential Zip Codes: Adults 18 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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41042
45044
45069
45246
45212
45211
47025
45014
41048
45241
41076
41017
45202
45102
45103
45011
45245
45231
45066
45247
45229
45240
45013
45244
41015
45238

(Radio Stations: WKRQ-FM OR Radio Stations: WREW-FM OR Radio Stations: WUBE-FM OR Radio Stations: WYGY-FM)

0.55%

1.11%
16,600 0.93%

o
17,022 0.95%
P
22,966 1.28%
15,873 0.89%
15 871 0.89%
B
11,868 0.66%

1.29%

8%

* Share of Everything

soefa.ai

for Anything




229,005 or 91.5% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days spend an
average of 38. minutes per day driving an average of 22.1 miles each day and are 93.5% more likely
' g'u"vmg'ﬁ?u"é to use I-675 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older

27— o . | as211 41042 — sa2%
i g ot e 127

LEE 77 317 1‘2’36'5,‘ 41042 47025 W 3.15%

174 SRS e 45238 45246 W 3.00%

45066 [RR I Im—— 2.35%

DUUE o gl

45060 e e— 1 14%
45247 2.15%

Die ighway B 2%, ar025
16.6%
471 o# a0
Ronald Reagan Cross County Highway 141'55?7‘% 45103

Glenway Avenue ,ggz" 45014 45050 m 208%
US 27 (Colerain Avenue) BBE e 13.0% 45056 41017 [EEEE— 0%
US 50 (River Road) 9% 45069 45342 = 182%
US 127 (Hamilton Avenue) ¥ 00% 45247 as103 [FETIREN 178%
US 22 (Montgomery Road) By S - 45040 45212 W 1.74%
1675 [FEETEEN o.c% 45102 45205 (IR 1.67%
Bridgetown Road  FRRARS 9.0% 45005 41073 oy L65%
Route 42 OB 8% 41001 45202 D > 10%
Route 32 T 5% o 45044 45248 W 148%
State Road 747 (Princeton, Glendale Road) m T 45068 45039 m L%
Route 28 SN 5% 47001 as219 BB o %
Norwood Lateral Expressway m‘m&,% 45157 41048 Mml‘m
Loveland - Madeira Road 6625?“ Avg. Hours+Minutes/day Driving: | 45242 41011 1.11:-'132%
Route 48 ;ﬁ_ 9'493.‘ Adults 18 or older 45231 45240 113;;‘6
Queen City Avenue =% 41017 45157 m 1.25%
US 50 (Columbia Parkway) M%s.a% Avg. M‘les/na.v- 45248 45229 _951‘924*
State Road 125 (Beechmont Avenue/Ohio Pike) T - Driving &2 Ziih 45067 45013 [EEEREN 1o1%
who Listened to WKRQ-FM CINCINNATI
Winton Road [RS8 22 | . inthe past7days 45039 45238 Lok
# who Listened to WKRQ-FM in the past 7 days B CINCINNATI SOEﬁ:l.ai 5"a"fm_°2n5y":h"i9:s'“:9

CINCINNATI Metro Scarborough R2 2026: Sep25-Aug26 Qual Intab 232
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Radio Stations: WKRQ-FM



214,635 or 91.1% of Adults 18 or older who Listened to WREW-FM in the past 7 days spend an
average of 55.5 minutes per day driving an average of 32.3 miles each day and are 43.8% more likely
to use Route 747 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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CINCINNATI'S NEW COUNTRY!

236,397 or 97.2% of Adults 18 or older who Listened to WUBE-FM in the past 7 days spend an
average of 49.1 minutes per day driving an average of 28.6 miles each day and are 41.% more likely
to use US 50 (Columbia Parkway) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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89,293 or 87.8% of Adults 18 or older who Listened to WYGY-FM in the past 7 days spend an average
of 39. minutes per day driving an average of 22.7 miles each day and are 115.9% more likely to use I-
675 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Hubbard:

media that connects

122,525 or 18.9% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 29.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Totol Per

g
S s — ﬁ
B i Y

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

tocal Daly Rewspoperid (Suwday) 17.3%
vooks  FRUTE S

New York Times (Daily+Sunday)
New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

(020 |2 o]

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

o | 2o mommn RN P :
Catalogs Local Daily
°B e Newspaper(s)
Magazines m. 157%“ who Listened to HUBBARD CINCINNATI m (Sunday)
= = RADIO in the past 7 days 11
All Local Weekly Newspapers m o‘?&% M

» who Listened to HUBBARD RADIO in the past 7 days

B CINCINNATI

Direct Mail Local Daily
Advertising Newspaper(s)
(excluding Catalogs) (Daily
7.8 7.6

New York Times

USA Today (Daily) | (Daily+Sunday)
74

Local Daity

Newspaper(s) Newspaperis)

(Daily+Sunday) Magarines ) (Sunday)
8.0 6.6 : : 12.0

Local Daily

New York Times
(Sunday)
13

New York Times
{Daily+Sunday)
9.3

USA Today (Daily}
8.9

Local Daily
‘Wall Street Journal Newspaper(s)
(Daily) (Daily+Sunday)
&8 85

Direct Mail
Advertising
(excluding
Catalogs)
7.7

Local Daily
Newspaper(s) (Daity
8.0

Catalogs
33
New York
Times (Daily) = Magazines
7.2 [

Al Local
Weekly..

= who Listened to HUBBARD RADIO in the past 7 days

u CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

Totof persans:
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily
New York Times (Daily) @m Newspaper(s)
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MSS—— ]
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USA Today (Daily) mm SupporbedPrfntMedia:Aduk.lJsorolderm

Wall Street Journal (Daily)

Local Daily
Newspaper(s) USA Today
(Daity (Daily)
7.6 74

Wall Street Journal (Daily)
8.2

Local Daily
Newspaper(s)
(Sunday)
12.0

New York Times
. EW\&M

New
York
Direct Mail Advertising Times New York Times
{excluding Catalogs) Magazines (Daily) (Sunday)
7.8 66 5.7 113

New York Times
(Daily+Sunday)
93

Local Daily Newspapex(s)

(BailysSunday)
85

Local Daily Newspaper(s)

8.0

Wall Street Journal
USA Today (Daily) i
8.9

Direct Mail
Advertising
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Catalogs)

New York Times
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7.2

Magazines
6.5
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l CINCINNATI'S
HIT MUSIC

51,879 or 20.7% of Adults 18 or older who Listened to WKRQ-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 32.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Cecora | 57
Lo 1500
P el T
T Tix

» who Listened to WKRQ-FM in the past 7 days

who Listened to WKRQ-FM in the.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

CINCINNATI

past 7 days

3 b -
e N M O

m CINCINNATI

Local Daily
Newspaper(s)
(Sunday)
13.2
Local Daily
Newspaper(s)
(Daily+Sunday)
9.5

USA Today (Daily)
9.3

Local Daily
Newspaper(s)
(Daily
8.9

New York Times
(Daily+Sunday)
8.5

Magazines
68

Direct Mait
Advertising
(excluding
Catalogs)
8.1

New York
Times (Daily)
65

Local Daity
Newspaper(s)
(Sunday)
12.0

‘Wall Street Journal
New York Times (Daity)
(Sunday}
13

Local Daily

New York Times
{Daily+Sunday)
9.3

Newspaper(s) (Daity

8.0

New York

USA Today (Daily}
8.9

Times (Daily)
7.2

Magazines

Local Daily
Newspaper(s)
(Daily+Sunday)
85

Direct Mail
Advertising
(excluding
Catalogs)
7.7

Catalogs
33

Al Local
Weekly..

u who Listened to WKRQ-FM in the pa

7 days

m CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

CINCINNATI Metro

Totof persans:
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Local Daily
Newspaper(s)
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132

USA Today (Daily)
9.3

New York Times
(Sunday) {Daily
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Wall Street
Journal (Daily)
88

Direct Mail
Advertising

Local Daily Newspaperis)

New York Times.
(Daily+Sunday)
85

Magazines
[ ]

New York Times
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6.5

Local Daily
Newspaper(s)
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12.0

New York Times
(sunday)
113

New York Times
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93
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8.0
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8.9

Direct Mail
Advertising
(excluding
Catalogs)
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37,229 or 15.8% of Adults 18 or older who Listened to WREW-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 27.8% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Totol Per

oz | b
o 51| T

# who Listened to WREW-FM in the past 7 days

who Listened to WREW-FM in

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

the past 7 days

Local Daily
Newspaper(s)
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9.9

Local Daily
Newspaper(s)
(Daily
7.5
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Mewspaper(s)
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7.4

Magazines

New York Times
(Daily)
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New York Times
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7.3 6.6 3.7

Local Daity
Newspaper(s)
(Sunday)
12.0

‘Wall Street Journal
New York Times (Daily)
(Sunday) i
13

Local Daily
Newspaper(s) (Daity

New York Times 80

{Daily+Sunday)
9.3

New York
Times (Daily)

USA Today (Daily}
8.9 7.2

Magazines

Local Daily
Newspaper(s)
(Daily+Sunday)
85

Direct Mail
Advertising
(excluding
Catalogs)
7.7

Catalogs
33

Al Local
65 Weekly..

B CINCINNATI

w who Listened to WREW-FM in the past

7 days

m CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

CINCINNATI Metro

Tota persans:

Pmal™
aze | gewi
P 00

= who Listened to WREW-FM in the past 7 days
Scarborough R2 2026: Sep25-Aug26

who Listened to WREW-FVI in

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

CINCINNATI
the past 7 days

Local Daily
Newspaper(s)
(Sunday)
9.9

New York Times
{Sunday)
19

Wall Street Journal (Daily)

tatalngs! Magazines
73 6.8

Local Daily Newspaperis)
(Daity
7.5

Local Daily Newspaper{s)
(Baily+Sunday) USA Today (Daily)
14

Local Daily
Newspaper(s)
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New York Times
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93 8.9

Local Daily Newspapex(s)
(Daily+Sunday)
a5

Direct Mail
Advertising
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(Daily Magazines
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Wall Street Journal
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88

New York Times
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7.2
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CINCINNATI'S NEW COUNTRY!

52,452 or 21.6% of Adults 18 or older who Listened to WUBE-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 30.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Per

Direct Mail Advertising (excluding Catalogs) m 0.69
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)

Books

New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily)
New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

l!'f&
Catologs MH"‘

New York Times

{5unday)
9.8

Local Daily
Newspaper(s)
(Sunday)
1.4

Local Daily
Newspaper(s)
:

Direct Mail
Advertising
(excluding
Catalogs)
8.1

New York Times.
(DaitysSunday)
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USA Today.
(Daity)
6.8

Local Daity
Newspaper(s) (Daity

Local Daity
Newspaper(s)
(Sunday)
12.0

New York
Times (Daily)
6.5

Magazines
5.9

New York Times

(Sunday)
13

New York Times
{Daily+Sunday)

9.3

USA Today (Daily}
8.9

Wall Street Journal
{Daily)
88

Local Daily

Newspaper(s) (Daity

8.0

New York
Times (Daily)
7.2

Magazines

Local Daily
Newspaper(s)
(Daily+Sunday)
85

Direct Mail
Advertising
(excluding
Catalogs)
7.7

Catalogs
33

Al Local
65 Weekly..

Magazines m 11.3%6 who Listened to WUBE-FM in the CINCINNATI
past 7 days "
oot ey BT O &%
» who Listened to WUBE-FM in the past 7 days m CINCINNATI

m who Listened to WUBE-FM in the past 7 days

u CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Toto persons:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

D —— 7% [BE
e T
O —

New York Times (Daily+Sunday) /!

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Sunda
. L Avg. Hours+Minutes/day with Ad-
USA Today (Daily) Supported Print Media: Adults 18 or older
Wall Street Journal (Daily)
Catalogs

Magazines

Wall Street

Local Daily
Newspaper(s)
(Sunday)
114

New York Times
(Sunday)
9.8

Journal (Daity)
9.3

Direct Mail

Advertising

(excluding

Catalogs)
8.1

Local Daily
Newspaper(s)
(Daily
8.0

Local Daily
Newspaper(s)
(Sunday)
12.0

USA Today (Daily)

New York Times
(sunday)
113

Magazin
New York Times (Daily) es
6.5 59

New York Times
(Daily+Sunday)
93

Local Daily Newspapex(s)
(Daily+Sunday)
a5

USA Today (Daily)
8.9

Direct Mail
Advertising
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Catalogs)

Local Daily Newspaper(s)

(Daily
8.0

Magazines
6.5

Wall Street Journal
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88

New York Times
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7.2
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23,829 or 23.4% of Adults 18 or older who Listened to WYGY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.2 minutes every day representing 29.5% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Totol Per

Direct Mail

Wall Street Journal

Local Daily
Newspaper(s)

Local Daily Newspaper(s) (Sunday) 17.3% Advertising New York Times New York Times (Daily) (Daily+Sunday)
. (excluding Catalogs) | Magazines {sunday) (Sunday) 88 85
Books mnﬁ’l 7.7 7.3 [X] S

New York Times (Daily+Sunday)

Direct Mail
Adve:

ing

New York Times (Daily) mw Avg. Hours+Minutes/day with All _ S Local Daity (excluding
Print Media: Adults 18 or older ; IL:::}.::I.‘(": . :;’;:;‘( T UsA T":';‘ (Daily) Pros Newspaper(s) (Daily  Catalogs)
Wew York Times (sunday)  FHSARF o Ee o (Daityssunday) aily : (Daily+Sunday) £ T

USA Today (Daily)
Wall Street Journal (Daily)

Catalogs

Laoges 1 2%

e

6.2 5.7

N

Local Daily Newspaper(s) New York Times

9.3

lew York
Times

Local Daily

Catalog Newspaper(s)

New York

Catalogs
33

Magazines 11'?‘?6‘ who Listened to WYGY-FM in the CINCINNATI (Sunday) (Daily+Sunday) (Daity) (Sunday) USA Today [Daily} Times (Daily) ~ Magazines All Local
X past 7 days 88 5.3 42 12.0 89 7.2 6.5 Weekly...
ARSI L. T 28%
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
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New York Times Wall Street Journal
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Hubbard:

media that connects

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Cable TV Networks

"Advertising Actions"

P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

650,939 36.4%

576,499 3220

558,787 31.2%
408,522 22.8%

254,815 14.2%

Local AM/FM Radio

257,724 14.4%

Video Streaming Services

Local Broadcast TV g 4877 e
Podcasts 176,760 9.9%
Newspapers T S
i i i : 9.5 CINCINNATI
Audio Streaming Services g 8.4% _
Billboards bt ——
m P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Broadcast, Cable, & Sat TV greyen 22.8%
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Podcasts 176,760 9.9%
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Audio Streaming Services g SR
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Listened to WREW-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

650,939 36.4%

576,499 32.2%

558,787 31.2%

408,522 22.8%

Local AM/FM Radio

257,724

Cable TV Networks
Podcasts

Local Broadcast TV
Newspapers

Audio Streaming Services
Video Streaming Services

Billboards

254,815

176,760 9.9%

264,877 14.8%

173,991 9.7%

150,021 8.4%

CINCINNATI

247,802 13.8%

129,064 7.2%
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CINCINNATI'S NEW COUNTRY!

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions"

P18+ who Listened to WUBE-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

650,939 36.4%

576,499 32.2%

558,787 31.2%

408,522 22.8%

264,877 14.8%

254,815 14.2%

Local AM/FM Radio

257,724 14.4%

Video Streaming Services
Newspapers

Billboards

Audio Streaming Services

Podcasts

CINCINNATI  Metro  Scarborough R2 2026: Sep25-Aug26 QualIntab: 256

247,802 13.8%
173,991 9.7%

129,064 7.2%

CINCINNATI

150,021 8.4%

176,760 9.9%

m P18+ who Listened to WUBE-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Direct Mail

Social Media

Websites

Broadcast, Cable, & Sat TV
Video Streaming Services
Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P18+ who Listened to WYGY-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

558,787 31.2%

650,939 36.4%

576,499 32.2%

408,522 22.8%

\ '

247,802 13.8%

254,815 14.2%

264,877 14.8%

Local AM/FM Radio

_
—

257,724 14.4%

Podcasts
Audio Streaming Services
Billboards

Newspapers

176,760

150,021 8.4%

CINCINNATI

129,064 7.2%

173,991 9.7%
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